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The rapidly changing video consumption 
landscape has created challenges for 
broadcasters and content providers 

consumers are demanding around their 

state of linear TV and streaming services 
varying from country to country, AsiaSat 

address customer demands for content 
delivery across multiple platforms by 
combining the strengths of traditional 
broadcast infrastructure with the new 
cloud-based digital technologies to reach 

SATELLITE REMAINS CRITICAL

With satellite being the best one-to-many 

it plays a critical role in content 

and penetration of large streaming 
platforms is low, and with a language 
barrier for content, traditional satellite/
cable pay TV distribution of linear TV has 
well-established capabilities to provide 
customised and localised programming 

However, as the way people consume 
content continues to evolve, it becomes 
crucial for broadcasters and content 
providers to embrace a hybrid approach, 

delivery methods to expand their 
access to redistribution platforms, hotel 

through emerging distribution models 

broader audience, while also creating new 

HYBRID SOLUTIONS 
FOR END-TO-END DELIVERY

has strategically expanded into providing 
services to encompass more than just 

acquisition of live-streaming company 

solutions company Lightning International, 

a comprehensive hybrid approach that 
goes beyond a mere technology and 
transmission platform, embracing a full 
range of services that cater to customer 
demands and increase audience 

AsiaSat’s end-to-end media solutions 
include, but are not limited to, 

management, that enable broadcasters to 
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by Roger Tong

For more than 30 years, ASIASAT has been providing reliable satellite connectivity, media and 

From content distribution to TV platforms, telcos, hotels; IP, OTT and cloud-based delivery; to 
live streaming; hosting services; VSAT solutions serving maritime, aviation and mobile backhaul, 
AsiaSat helps bridge the digital divide, aiming to be the foremost satellite solutions provider in 

simplify and streamline video distribution 
logistics, provide customised content 
lineups and most importantly secure 
last mile delivery to their target end 
customers, whether it is B2B or B2C, in a 

Further, as an extended solution to 
broadcasters, AsiaSat’s live streaming 
service facilitates real-time audience 
engagement during live event coverage, 
and through interaction among the host, 
performers and audiences, creating new 

them available on multiple distribution 

While streaming TV progressively 
competes with satellite/cable pay TV as 
the most-viewed TV source in a number 

also highlight a decline in the number 
of streaming services and associated 

the divergent trends of development, the 
adoption of a hybrid approach enables 
broadcasters and content providers to 
optimise content delivery by expanding 
audience reach, enhancing operational 

agility they need to thrive in today’s rapidly 
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